The radio service is a godsend to isolated families. When something happens, as something may do, and the receiver is temporarily disabled, it's like sickness in the house. Perhaps it isn't the entertainment that counts so much. Fm ready to say that it isn't. But just the human con?
tact, the privilege of getting next to folks, of learning another's voice well enough to say, "That's Jeff." It's so comfortable.5
As radio helped dispel rural isolation, it also served to convey and reinforce the notion of a single, American national identity. The economies of the radio industry favored national networks that provided the same programs to large areas of the country. As a result, producers and advertisers tended to emphasize national commonalities over regional inter?
ests. In so doing, radio presented America to its listeners as a land of one single people, albeit with a diversity of backgrounds and tastes. Conse? quently, the radio, especially in the 1930s when most rural families bought their first set, helped modernize rural life by bringing formerly isolated people into the cultural and economic American mainstream. In doing so, the radio contributed profoundly to the creation of a modern consumer culture.6
Radio's remarkable potential had been recognized from the very start. 
